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MECCANICHE VELOCI’S NEW TEAM TO  
INTRODUCE THE LATEST COLLECTION 
CORSACOR TA  E VO  ON  D ISPL AY  AT  BASELWORLD

SWED ISH  L I F E S T Y LE  MEE T S  BR I T I SH  ELEGANCE 

GROVANA  ADDS  DY NAM ISM  TO  T HE  D I A L
by  S ab i n e  Zwe t t l er 

by  Ann a l i s a  Fon ta n a

New management, new 
collection – Meccaniche 
Veloci announces a man-
agement change and 
new corporate execu-

tives along with its latest Corsacorta Evo 
collection. 

Cesare Cerrito is the chairman of 
the Geneva-based company with Italian 
blood flowing in its veins who will be 
heading up the brand’s future activities. 
A big fan of watches and cars, with 20 
years of finance behind him in London, 
Milan and Geneva, Cerrito sais: “I’m 
very keen to get on board with Meccan-
iche Veloci and take it to Geneva. The 
personality of the brand will be even 
more Swiss, but it continues to be Ital-
ian at heart. This is the beginning of a 
new era for this brand with its enormous 
potential. The next 12 months will 
bring lots of new developments which 
will underpin our long-term strategy.” 

Corporate recovery is also in the 
hands of a new Chief Executive Officer 
with impeccable experience in the 
watch industry: Riccardo Monfardino, 
former Sales Director at Franck Müller, 
where he worked for over 15 years. He is 
now in charge of MV’s entire worldwide 
distribution strategy. Monfardino says, 
“Meccaniche Veloci is ready for new 
challenges. One of the first actions of 

It was truly a fateful encounter. On 
one his trips to the British Isles, 
Filip Tysander met an unconven-

tional Briton named Daniel Wellington. 
Tysander was so inspired by the style of 
Wellington’s fashions and the fellow’s 
fine understatement that, after return-

A retrograde display, i.e., an indi-
cator with a hand that leaps 
back to its starting point, is a 

specialty of this Swiss family business, 
which this year again presents a model 
featuring this popular complication 
The Retrograde Line shows the days of 
the week on a retrograde display below 
the “12”. Diametrically opposite is the 
big date, which occupies two windows 

FASHIONABLE ACCENTS
BY DANIEL WELLINGTON

A FAMILY TRADITION
NIXON’S new Ranger GMT is a world 
timer with rugged, military inspired 
construction. The movement is a Swiss 
made GMT quartz calibre four-hand, 
with 24-hour time and date functions. 
There is a date window at 6 o’clock. The 
crown is placed at 4 o’clock for comfort. 
The dial features printed hour and sec-
onds track on the concave ring, and 
printed hour and numeral indexes and 
24-hour numerals on the main dial. It 
has custom molded hands. The 44-mm 
case is made of stainless steel and water-
resistant to 100 metres. (cb) 
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new management will be 
to consolidate the Asian 
markets where the brand 
is strong, and develop a 
sales network in those 
markets where we are 
not present.” 

Baselworld 2015 is 
the occasion for present-

ing the only timepiece 
element of the Corsacorta 
Evo collection, embodying a 
feisty heart, in line with the 
spirit of the brand, but 
restyled with crisp, clean 
lines. The name of the new 
model is inspired by a particu-
lar type of engine, where the 

piston stroke is shorter than the 
cylinder bore diameter so as to 

develop more power at high rpm, a 
unique feature of high-level sports per-
formance engines and a detail that 
motor racing fans will not miss. The 
stylistic trait that sets it apart from the 
iconic Quattro Valvole and Due Valvole 
is the special strap attachment with 
colour-contrast loops embracing the 
case, which is slimmed down while still 
echoing a typical elastic piston ring. The 
revamp operation is completed by the 
fabric version of the strap with contrast 
stitching. 

From left: Cesare Cerrito,  
new Executive Chairman  
of Meccaniche Veloci, and  
Riccardo Monfardino, CEO.

by  S ab i n e  Zwe t t l er

ing to his Swedish homeland, Tysander 
named his newly founded watch brand 
after the stylish Briton. Established in 
2011, Tysander’s young brand can 
already look back on extraordinary suc-
cess. It presently sells over one million 
watches per year. The secret of its suc-
cess lies in a canny mix of classical, 
minimalist design and ample freedom 
for combinations thanks to the wrist-
bands. The slim and elegant case can be 
affixed to NATO straps in various pat-
terns and colours, as well as to elegant 
leather wristbands. Each model accord-
ingly acquires a unique personality. 
This is very attractively expressed  
by the Grace collection. The pink-gold-
coloured case is a slim 6 mm tall, but it 
has a contemporary diameter of  
36 mm. A Miyota quartz calibre keeps 
time with great precision beneath an 
ivory-coloured dial with two Roman 
numerals. 

integrated into the subdial for the sec-
onds. A quartz movement keeps time 
inside the 43-mm case, which is built 
from 316L stainless steel. The new 
Lady Chronograph is similarly quartz-
powered and its case, which is likewise 
made of 316L steel, is available in two 
sizes: 36 and 42 mm. Glittering indices 
add a touch of glamour to its sporty 
look. Grace, Daniel Wellington.

Retrograde Line, 
Grovana.
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1.1, E751.2, B45 Grace, Daniel Wellington.

Corsacorta Evo, 
Meccaniche Veloci.


